


Social Media 

Who is using some kind of Social Media already? 

 Personal? 

 Professional? 

 

What platform(s) are you using? 

 

How is it going? 



Social Media at your Crisis Center 

0 Be clear about your goals, message and audience. Why 
are you using Social Media? 

0 Reach 

0 Awareness 

0 Partnerships 

0 Branding 

0 Listening 

0 Learning 

0 Fundraising 

 

 



Before you start consider… 

0 the benefits, risks and mitigations for those risks 

0 the ongoing resources required 

0 don’t start an account that you cannot maintain 

0 your measure for success. 



Effective Use of Social Media 

0 Do listen  

0 Monitor your brand 

0 Don’t over or under share 

0 Different for different platforms 

0 Don’t spend too much time  

0 Do use a tool to help you 

0 Don’t over automate 

0 Don’t post the same message across multiple channels 



Effective Use of Social Media 

0 Do give a call-to-action in every post 

0 Don’t ignore your constituents – engage! 

0 Handling negative feedback 

0 Do incorporate Social Media into your overall 
marketing strategy 

0 create a content/editorial calendar 



Your Personal Use of Social Media 

0 Learn the ropes 

0 “Personal" and "private"are not the same 

0 Check your privacy settings!! 

0 To friend or not to friend? 

 



Your staff and use of Social Media 

0 “Personal" and "private"are not the same 

0 If your staff identifies as an employee or discusses 
matters related to your agency many be interpreted as 
speaking on behalf of your agency 

0 Create a Social Media Policy for employees and 
volunteers explaining what is 

0 recommended 

0 expected 

0 Required 

 



Social Media Policy 
Do Don’t 

Use disclaimers  Reveal confidential information 

Be transparent   

Be accurate   

Be considerate   

Respect copyright laws   

Be generous (links)   

Be a good blogger   

Respect work commitments   
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Disclaimer Example 

"The postings on this site are my own and don't 
necessarily represent positions, strategies or opinions of 
my employer." 



More Reading 

0 Legal Risks in Social Media Use by Nonprofits 

0 http://www.lawforchange.org/NewsBot.asp?MODE=VIE
W&ID=5010&goback=.gde_1172477_member_109053516 

 

0 Sample Social Media guidelines: 

0 Email slouis@abvi-goodwill.com for copies 
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